
User	research	planning	
	

Audience	segment:	 	

Recruitment	

Contact	data	available:	 Y	/	N	

Who	owns	contact	data:	 	

Face-to-face	venue:	 	

Research	planning	

Research	questions:	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	

Collaborators:	 	
	

	


